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"People do not buy goods and services. They buy relations, stories
and magic."
Seth Godin
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"Authentic marketing is not the art of selling what you make but
knowing what to make."
Philip Kotler

"Good advertising does not just circulate information.
It penetrates the public mind with desires and belief"
Leo Burnett
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! . Peter Ferdinand Drucker; (November 19, 1909 - November 11, 2005) was an Austrian
American management consultant, educator, and author, whose writings contributed to the philosophical
and practical foundations of modern management theory. He was also a leader in the development
of management education, and invented the concepts known as management by objectives and self-
control,Yl and he has been described as *'the founder of modern management"'.
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! Philip Kaotler, Sidney J.Levy, Broadening the Concept of Marketing, Journal of Marketing, Vol. 33, No. 1
(Jan., 1969), pp. 10-15, Published By: Sage Publications, Inc.
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-Bon Jerom, Louppe Albert, Marketing des services publics : L'Etude des besoins de la
population, Edition d’organisation, 1980.

-Laurent Hermel, Le marketing public, Economica, 1990
-Marine Le Gall-Ely, Le marketing public, e-theque, 2003

-Armel Severin Mbembo, Le marketing public dans le management des organisations
publiques, Editions universitaires européennes, 2021
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Peter Ferdinand Drucker ; (November 19, 1909 — November 11, 2005) was an Austrian

American management consultant, educator, and author, whose writings contributed

to the philosophical and practical foundations of modern management theory. He

was also a leader in the development of management education, and invented the

concepts known as management by objectives and self-control,['l and he has been

described as "the founder of modern management'.
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3Elena Enache, CristianMorozan, Op,Cit,P161.
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Segmentation, Targeting and Positioning

6. Develop marketing Maiket
mix for each target positioning
segment
5. Develop the positioning gé @\9-633\
for each target segment 3 ; 1
4. Select the target
segment(s) Market targeting
3. Develop measures of é}.—d\ &.5\46.3.«\

segment attractiveness

2. Develop profiles of
resulting segments

Market segmentation

1. Identify bases for JM\ L}Aﬁ

segmenting the market
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Market segmentation criteria
Purchasing and
Geographic Demographic Psychographic : .
Brep 0Brep YEnograp online Behaviour
« Countries ¢ Age ¢ Lifestyle * Knowledge of your product
* Nations + Gender + Social Class * User status: engaged, loyal, at risk, lost
. States *+ Sex * Personality: Logic vs. emotional * Usage rate
 Reglons * Family * Benefits sought / problems solved
. Cities * Role in the family * Qccasions
* Neighbourhoods * Education * Loyalty
+ Qccupation: job title + Attitude
+ Industry + Digital sharing - see below
* Income * Qther media they consume
* Communication channels they prefer
* Influencer or influenced
More e-commerce specific criteria * Early adopter or not
+ Customer's spending behaviour  * Purchase variety: level of * Customer's responsivenessto ~ * V!sftﬂmling
across product categories category and product different campaign offers * Visit variety: customer's
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cartvs, purchase and return ~ * Recency, frequency and * Anonymous or registered
later duration of visits
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